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A WORD
FROM
THE TEAM
Hello everyone and welcome to the NEXT
TOKEN white paper.
Before presenting our objectives in detail, it
is important for us to write you a few words
in order to share with you our state of mind
at the dawn of this magnificent project.
Please know that we want to be as clear and
precise as possible about our objectives and
our methods in order to achieve them.
This white paper will therefore be very
detailed and we will do our best to provide
you with a full and unambiguous
understanding.
Although there are many projects emerging
in the world of digital tokens, few of them
come to fruition.
Shitcoin and other parodies are born and die
just as quickly, the only goal being very
short-term speculation.
Rather than an empty project, we want to
create an ecosystem based on our token
with concrete utility.
Our token will therefore be accompanied by
the creation of a platform allowing the
connection between influencers and
companies.
You will understand, the NXT is placed on
the market of influencer marketing.
We hope you take the time to read our white
paper before purchasing NXT, and hope you
enjoy reading it.

THE NXT CONCEPT TEAM

HTTPS://NXT-TOKEN.COM
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ABOUT
INFLUENCER
MARKETING
Influencer marketing is the set of techniques
that tend to use the strength of
recommendation or prescription of
influencers. It is the ability to create
influencers or ambassadors for your brand,
although there is a difference between
influencer and ambassador depending on
the angle.
When it was created, it primarily targeted
active members of a community or from
forums. We also worked with influencer
bloggers even before social networks took
over in digital communication.
In this universe where influence is present
on each platform, web marketing and
communication in the broad sense are now
relying on this lever. Even community
managers work on influencer marketing
campaigns among its many assignments.

HTTPS://NXT-TOKEN.COM

At the center is the influencer, the new brand
prescriber who has become essential in
communication strategies.
Thanks to it, companies can significantly
increase their sales in a very short time.
The implementation of inbound marketing
strategies by targeting qualified audiences has
also been successful for B2B players.
We discover among influencers, a world of stars
and starification where the massive audience
plays a sometimes decisive role for brands.
The goal being that they get a strong virality in
their campaigns ... and by extension a significant
increase in their sales.
So with the emergence of a very active
generation of influencers on social networks and
blogs, influencer marketing has become
essential for communication strategies.
It is used in digital marketing or community
management for social media operations
through social media.
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STATISTICS
In order to speak as much as possible
about our target sector; we are going
to reveal to you some figures which say
much more than lengthy explanations.
These statistics relate to influencer
marketing as well as to the needs of
companies to use it, or even the
budget allocated to it.

USE BY
MARKETERS
We start with an influencer marketing statistic
that directly announces the color:
More than 9 in 10 marketers integrate
influencer marketing into their strategy
(SocialPubli, 2019).
More than half use it on a regular basis. A
quarter use it frequently and almost a third use
it continuously.
Influencer marketing is still in its teens, which is
why it is growing so rapidly. Less than a third of
marketers (27.9%) have used it for 3 years,
20.9% have used it for less than a year and only
7% have never used it.
This growth in popularity is clearly a sign of
efficiency.

HTTPS://NXT-TOKEN.COM

What is important to understand from these
statistics is that companies commonly use
influencer marketing and therefore should seek
out influencers regularly.
This legitimizes the creation of a networking
platform between influencers and companies
without a doubt.
Another important point to take away from this
information, influencer marketing is only at the
beginning of its life and boasts strong growth.
It is therefore reassuring to be able to imagine
prospering for many years in this booming
sector.
The token as well as the associated platform
can therefore foresee a long future.
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93 %
of marketers use it for
their business

92 %
of marketing managers
think it is effective
(Influencer Marketing
Hub, 2018).

HTTPS://NXT-TOKEN.COM
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R.O.I
If one influencer marketing number were
to convince you, it would be this one:
Companies that advertise with influencer
marketing earn about $ 18 for every dollar
invested. (Influencer Marketing Hub, 2018).
This number indicates the upper range of
influencer marketing ROI, but even at its
lowest level, that ROI remains at $ 5.20.
In fact, the majority of marketers believe
influencer marketing offers the highest
ROI, far more than SEO, email marketing,
social media ads, or SEM.

The ROI (return on investment) is an
essential statistic to determine the
effectiveness of a social marketing
campaign and thus to understand its
interest.

The takeaway from this is simple,
influencer marketing is what is most
profitable for a business today.
Once again, the legitimacy of a platform
dedicated to connecting influencers and
companies is unquestionable.
It is clear that a company wishing to
promote a service or a product must
search for influencers if it wants maximum
profitability.

But be careful, determining the ROI of an
influencer marketing campaign is
precisely the biggest challenge of this
strategy. Indeed, the influence marketing
KPIs are varied. Some prefer to focus on
views, reach or impressions, while others
prefer metrics like engagement and clicks.
Ultimately, it all depends on your goals.

HTTPS://NXT-TOKEN.COM
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1/2
MILLION

15
BILLION

This is the number of active
influencers on Instagram only!
(InfluencerDB, 2019)
A number high enough to fill a
connection platform worthy of the
name.

The latest influencer marketing figures
confirm this hypothesis. They show
that by 2022, brands will have spent
more than $ 15 billion on influencer
marketing. (Business Insider, 2019).

80 %

66 %

Consumers have already made a
purchase following the
recommendation of an influencer.
(Rakutenmarketing 2019)

Marketers announce they want to
increase their influencer marketing
budget in 2021.
(Marketing Hub influencer).

HTTPS://NXT-TOKEN.COM
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CONCLUSION
This first part of the white paper should
have made you understand the
importance of the market that influencer
marketing represents in the world.
In addition, you will understand, influencer
marketing is at the beginnings of its
success, so it is important to raise the fact
that it is a sector of the future.
Indeed, a long-term project cannot rely on
a declining market.
It is also important to understand the
importance of such a good ROI for
marketers who employ influencer
marketing.
Good returns for companies mean that
they will have no problem unlocking
substantial budgets and therefore running
the platform easily.
Remember that the ROI in influencer
marketing is between $ 5.20 and $ 18.00
for each dollar invested.
Not only is the market important, but it is
developing significantly, in the same way
the ecosystem of digital tokens is
becoming known and growing just as
much.
It is therefore interesting to back a project
from the influencer marketing sector with
a digital token.

HTTPS://NXT-TOKEN.COM

"Too many brands are going
to look for influencers for the
numbers"
Still too many brands are going to look for
influencers for the numbers and reach they
have when we know for a fact that it just
doesn't work that way.
A brand should devote a good deal of
research to finding a “good fit” with an
influencer. And by good fit, we're not just
talking about the influencer personality, but
the platforms they mostly use, their
audience, the brands they've already
partnered with and their type of content.
Obviously, research takes time and is not
guaranteed to be successful.
In addition, being aware of the need to use
influencer marketing does not necessarily
ensure its success.
In conclusion, influencer marketing is a
promising market that it is interesting to
exploit, but it is nevertheless necessary to
have the right tools in order to achieve it.
This allows us to introduce the next part of
our white paper ...
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THE
USEFULNESS
OF A
PLATFORM
In this second part of the white paper we
finally get to the heart of the matter!

You understood it correctly, influencer
marketing is necessary for the good
development of a business, but why want to
create a platform?
There are already influencer agents for the
most famous of them!
Then you are quite capable of sending
messages directly to influencers yourself.
Unfortunately, it's not that simple because
the two solutions mentioned have big
drawbacks that can undermine the smooth
running of your influencer marketing
campaign ...
In addition, is a tool to optimize your
marketing campaigns really superfluous?
Find out what are the advantages of such a
platform and why it is of great use.

HTTPS://NXT-TOKEN.COM
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UNDERSTAND
HOW IT WORKS
TODAY

1
INFLUENCER AGENT
The first and easiest solution is to call on an
influencer agent to offer you talents that
meet your expectations.
The constraints here are multiple:
- The cost of an influencer agent is added to
that of the influencer himself (Between 10%
and 30% additional).
- Agents only have a limited amount of
influencers, they will offer you their contacts
but not necessarily what will best suit your
needs.
In conclusion, you will have to pay dearly for
its services and nothing says that they will
meet your expectations.

HTTPS://NXT-TOKEN.COM

In order to fully understand the usefulness of
a networking platform, it is important to
understand the current methods used to
carry out an influencer marketing campaign.

2
AUTONOMOUS
RESEARCH
In case you want to do your research for
influencers on your own, then there are much
more important constraints that will oppose
you.
- Generally influencers who already have an
agent will not bother to answer you if you
contact them directly, or will redirect you to the
agent in question.
- You can come across many so-called
influencers who simply have fake followers and
therefore will not have the expected returns.

Searching on your own will therefore require a
lot more time and effort than paying an agent.
In addition, you risk hiring influencers who may
not suit you.
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THE NEEDS OF
A BUSINESS

This observation therefore makes it
possible to introduce the following
chapter presenting the NXT platform
and the advantages it brings.

When a company uses influencers, it is
obviously in order to promote a
product or a service.
The needs of these companies are
therefore very simple, to find
influencers who will allow a good
return on investment.
And even if the current methods are
obviously not completely bad, they
have drawbacks which go against an
optimal profitability.

THE
NETWORKING
PLATFORM
It is the final objective presented by our token
the NXT, but what does this platform offer?
What are the advantages ?
And why will it be essential in your influencer
marketing campaigns?
In this chapter of our white paper, we will try to
answer all its questions and allow you to
understand why this project is promising.

HTTPS://NXT-TOKEN.COM
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INFLUENCER SIDE
FIND MORE CLIENTS
With the NXT platform you will have
access to many partnership requests.
Your visibility with companies, your
potential customers, is increased.

If you are an influencer it is legitimate to
ask yourself why you should join the NXT
platform.
And as you will discover, the advantages
are manifold.

Obviously this can translate into a
bigger turnover, but also by the
possibility of better choosing your
collaboration and preserving your
image.
Indeed, too many influencers lose
credibility (and therefore ROI) by
agreeing to promote any product.

BETTER MANAGEMENT
The work of an influencer is not limited to
finding new clients, he must also be able
to manage his schedule and his tasks
effectively.
This is all the more true when an
influencer has many partnerships to
manage at the same time.
At NXT we understand the importance of
perfect organization.
This is why the platform has a back office
dedicated to influencers with many tools
to help them in their work.
You will therefore be able to count on a
schedule and a task organizer which will
be filled in automatically according to the
partnerships you accept and will be
customizable according to your needs.

HTTPS://NXT-TOKEN.COM

OFFER BETTER PRICES
The platform will allow you to free
yourself from the costs of your agent.
Indeed, even if it is not you but the
company that pays these costs, no
longer having an agent will allow you
to offer much better prices.
It will make you more attractive and
therefore bring more potential
customers to you.
You can also keep the same rates and
increase your margins while staying
within market prices
It's up to you to decide what makes the
most sense to you.
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COMPANY SIDE
EASILY FIND AN
INFLUENCER
The platform will list a large number of
influencers of all sizes and in many
themes (From crypto to fashion).

As we have understood, the platform
offered by NXT is useful for influencers.
But is it just as important for companies
that want to do influencer marketing?

You will therefore have an important
choice that you will not find anywhere
else!
All you need to do is browse the
listings or simply use the search filter
to find the perfect partnership to
promote your product or service.

UNBEATABLE PRICES
The NXT platform will allow you to find
the best influencers at unbeatable prices!
This can be explained in two ways:
First, the fact of using the platform makes
it possible to do without an influencer
agent and therefore to avoid the 10% to
30% of costs usually impacted at the price
of the influencer himself.
The second point that makes it possible to
guarantee good prices comes from the
fact that an algorithm our influencers
according to the consistency and
competitiveness of their prices.
They therefore have every interest in
offering competitive offers in order to be
highlighted on our platform.

HTTPS://NXT-TOKEN.COM

A SCORING ALGORITHM
Today there are so many influencers
that it is easy to get lost in your
selection.
In order to allow you to find an
influencer who meets your
expectations, a rating is assigned to
them.
Indeed, it is not enough to compare
the number of follower in order to find
the best influencer, moreover the ROI
decreases as the number of influencer
increases ...
An algorithm taking into account many
factors is therefore used to highlight
the most qualitative influencers.
For more details on this one, you can
go to the FAQ section.
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NXT STAKING
COMPANY SIDE
Let's not forget that our tool is
linked to our token the NXT.
NXT holders will therefore have
exclusive advantages for other
users.
Whether you are on the influencer
or business side, you will be offered
many advantages.
In order to benefit from it, you will
only need to staking a certain
amount of NXT.
Depending on the amount and
duration of your staking, different
more or less important bonuses
will be granted.

If you are a business looking for an
influencer, it is in your best interest
to staking NXT:
- 0% fees on all your transactions
throughout the duration of your
staking.
Our service is therefore free!
- A digital marketing expert is
available to create the ideal
campaign for you (Budget
management, strategic advice,
negotiation ...)

INFLUENCER SIDE
For influencers, staking NXT will
give you various benefits, here are a
few:
- Obtain boosts to highlight your
profile and thus obtain more
partnerships.
- See an introductory article being
written in our blog about you.
Allows you to bring you real
followers.
- 50% discounts on all our optional
paid services.

HTTPS://NXT-TOKEN.COM
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HOW TO
MAKE US
KNOWN ?
The concept has surely convinced you, you
should however be able to implement it.
The biggest and most decisive difficulty for
the success of our project is obviously
notoriety.
Indeed for such a platform to work it is
necessary to obtain a very large number of
influencers wishing to offer their services.
It is also necessary to convince many
companies to use our platform and our
services.
Convincing these two parts of the usefulness
that our platform brings them is relatively
simple and is done by the quality of our tool.
However, you also have to be highly visible
and that is where the bulk of the work lies.
Indeed, the most visible sites work better
than the most qualitative sites.
We have already presented the qualities of
our tool to you, now find out how we are
going to promote it in order to acquire great
notoriety.

HTTPS://NXT-TOKEN.COM
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GOOGLE FAVORS

1

SEO

SEO is the acronym for "Search Engine
Optimization".
This is the technique of positioning a
website or web page in the first places of
search engine results pages, or "SERP" for
"Search Engine Results Page".
Google's 1st page alone represents a clickthrough rate of over 91%, the 2nd only 4.8%,
the 3rd 1.1% and the 4th 0.4%. Positioning
your website on the first page of search
engines is therefore an obligation, otherwise
your site will only be viewed very little.
In addition, our team having the necessary
skills, the SEO work will be very inexpensive
for us and will offer us great visibility in
return.

HTTPS://NXT-TOKEN.COM

Although there are other search engines,
Google has between 75% and 90% of the
market share.
We are therefore going to ensure that we
have the best visibility on Google.

2

SEA

SEA (acronym for Search Engine Advertising), is
an online marketing discipline that involves
renting advertising space on search engine
results pages by paying to be listed in the top
positions on a given search.
Unlike natural referencing, paid referencing is
immediate and therefore allows you to acquire
traffic more quickly.
This is why, in parallel with our SEO strategy, we
want to pay to be placed in Google's paid
inserts.
In order to succeed in our paid referencing
campaign, we will obviously do an in-depth
study of the most relevant keywords in order to
meet our expectations and achieve our
objectives.
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MARKETING
INFLUENCE

1

INFLUENCERS

We have ardently praised the merits of
influencers, we create a platform for
connecting influencers and companies.
What image would we give if we didn't use
influencers for our promotion?
With an ROI of $ 5.5 to $ 18 for every dollar
invested, we will obviously pay influencers to
promote our platform.
Well aware of the great diversity that is
offered to us, we will establish partnerships
with all kinds of influencers (Youtuber,
Instagramer, Tiktokeur ...) in order to be
visible on various networks.
Obviously we will focus on this or that
influencer according to our acquisition
objectives.

HTTPS://NXT-TOKEN.COM

It is obvious that a platform offering our
services uses an influencer marketing
strategy in order to grow.
Remember that influencer marketing is the
strategy with the best ROI !

2

OUR
COMMUNITY

One of the levers making it possible to fill our
platform with influencers and make it known to
companies will quite simply be our community.
Indeed when a token is launched, it quickly
acquires a large community.
It is relatively easy to accumulate tens of
thousands of followers on the networks.
This community being concerned by the NXT
project, can make it possible to communicate
on the platform and thus bring new influencers
or companies.
In addition, among all these people, some are
themselves influencers or companies that can
be useful to use our platform.
The launch of the token is therefore in itself
beneficial to the proper development of our
networking platform.
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PROSPECTING

The good old ways still work and should
be used !
Change your acquisition channel
also allows you to hit different targets.
This is why our team, which is familiar
with commercial practices, will be
responsible for conducting telephone
prospecting in order to make contact
with companies as well as influencers.
This method affects a smaller volume of
potential partners, however it is very
effective and will undoubtedly be
profitable for us.

TO CONCLUDE
To conclude this chapter, which concerns the
promotion of our platform, we will say that it is
a set of levers that will allow high visibility.
We will therefore simply use all the methods
that we master and which are consistent with
our project in order to allow the platform to
gain notoriety.
Obviously, we have only touched on the major
points of our tactics here and in a brief and
condensed manner.
However, our team is specialized in two areas
that correspond to our needs, the web and
commerce, so we have all the necessary
capacities to achieve a satisfactory result.
Count on us to fill and bring the NXT platform
to life.

HTTPS://NXT-TOKEN.COM
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FREQUENTLY
ASKED
QUESTIONS
To end this white paper, we will introduce
you to and answer the most frequently
asked questions.
Our white paper summarizes our project and
it is therefore normal that some points are
still unclear for some.
This is why it is possible for you to ask us
your questions, we will integrate them into
the white paper thereafter.
All you need to do is send them to us using
the contact form on our website.

HTTPS://NXT-TOKEN.COM
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HOW DOES THE
SCORING ALGORITHM
WORK ?
This is a question we are often asked,
What data is used in our platform's
scoring algorithm?
First, know that you have to take into
account two important factors: The
data used, but also the proportions of
impact that they will have on the final
grade.
Indeed, some data is more important
than others, and it is not enough to
make a simple average between them
in order to obtain a representative
score of the value of an influencer.

The data used in this algorithm are
numerous and varied and make it
possible to propose the most accurate
and consistent score.
- Number of followers on each network.
With an order of importance according
to the networks because not all have
the same ROI.
- Engagement rate on the networks.
Once again, with different metrics
depending on the networks and the
type of engagement (Like, comment,
...).
- Price in relation to the market.
Based on the average price for similar
influencers.

Obviously it is necessary for us for the
good progress of our project, to keep
this information confidential.
Some data is therefore not
communicated.
Metrics are also kept secret.
To avoid the risk of being copied and
exploited by our algorithm and being
overtaken by malicious competitors,
this information is for the moment
communicated in a limited way and
we hope that you will understand the
stakes.
We will reveal more details to you
during the deployment of our platform
and its commissioning.

- User satisfaction.

HTTPS://NXT-TOKEN.COM
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It is legitimate to wonder what is the
link between the token and the
networking platform between
influencers and companies.
Indeed the token makes it possible to
raise funds which finance the creation
of this platform, the link is therefore
very clear in this sense.
But the real question is: What does the
platform bring to the token?
Rest assured, the platform is closely
linked to the token and will increase its
notoriety and success.
So let's see what are the advantages
that the platform will bring to the
evolution of our token ...

HOW IS THE TOKEN
LINKED WITH OUR
PLATFORM ?
When using our matchmaking
platform, whether you are on the
influencer side or the business side,
owning NXT will be of great benefit.
Indeed, an NXT staking system will be
set up and exclusive advantages will be
granted to you.
These advantages can go as far as the
free use of our services and will
therefore strongly encourage the
acquisition and staking of NXT.

In addition, the platform is a marketing
tool on its own that will be of great use
in promoting our token the NXT.
Indeed, the platform will accept many
crypto assets as a means of payment,
which will allow a certain marketing
coup.
A major traffic acquisition plan is in
place for this platform, and these
customers will therefore all be led to
discover NXT through it.
In conclusion, the more notoriety our
tool will gain, the more our token will
benefit indirectly.
The NXT and its platform are therefore
linked and help each other to gain
visibility.

HTTPS://NXT-TOKEN.COM
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ANY INFO ABOUT THE
NXT TEAM?
This is the question that comes up
most often for all new projects, and
this request is of course legitimate!
This is why we want to be as
transparent as possible with you and
give you some information about us.
Of course, just like the rest of our white
paper, this information is evolving and
can be updated in due course.

Let's start with our identities and get
into the subject matter.
For the moment our identities remain
undisclosed and we cannot simply tell
you that our team is French.
Why not communicate our identity?
The reasons are simple and obvious:
- French legislation is not yet well
defined concerning the creation of
crypto assets.
But rest assured, if you have consulted
our Road map you know that we plan
to have us followed by a specialist in
blockchain law.
- The second point requiring us to keep
our identities secret concerns our
security and those of our tokens.
Remember that we manage many
assets and that it would be risky to
reveal our identity and therefore our
location.

What we can tell you, however, is that
our team is made up of marketing
experts, sales people and developers.
We have a range of skills that allow us
to complete this project as calmly as
possible.
Subsequently, we would like to make
AMA and hope that our counsel will be
able to find us solutions that can allow
us total security by revealing our
identities.
For the most worried among you, we
invite you to read the following FAQ
dealing with your security against
scams.

HTTPS://NXT-TOKEN.COM
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First, know that the liquidity pool is
locked for 1 year from the first minutes
of the launch, so it is impossible for us
to leave with the cash register during
this entire period.
Then we think about renouncing
property rights and we leave time to
think about whether this option is the
most profitable for NXT.
The second guard against scams is that
all transaction fees are automatically
converted into BNB.
We are therefore not accumulating a
portfolio with watch quantities of NXT
that could be sold and therefore
suddenly drop the price and devalue
your assets.

HOW DO YOU KNOW IF
ALL THIS ISNT A SCAM ?
Unfortunately, the vast majority of
tokens launched do not expire and do
not keep their promises.
Very often this is due to the fact that
the developers plan from the launch to
leave quickly with their earnings by
abandoning the community to their
sad fate.
This is why the question of identity is
very often asked, even if it in no way
prevents scams, it is reassuring.
Discover the few tips that we have put
in place to prevent any risk of scams.

The final barrier against scams comes
from our deployment of the token.
This will be a fair launch and the team
will therefore not be able to buy tokens
in advance at a preferential price.
In addition, an anti-whale system is in
place for the first days of the launch
and limits the purchase to 0.2% and
the possession of tokens on a wallet to
a maximum of 0.60%.
This therefore implies that the team
will not be able to buy large quantities
easily when the token is launched and
resell large quantities afterwards.
Namely that our team does not intend
to buy a token and is remunerated on
the fees, but these are only words, this
is why we have put these precautions
in place.

HTTPS://NXT-TOKEN.COM
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END
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